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TOURISM 

 

A fundamental requirement for ecotourism to be practiced is control on access to an area.  
Various hill stations or beaches therefore do not get categorized as ecotourism destinations 
because it is impossible to control access to them.  National Parks and Wildlife Sanctuaries are, 
on the other hand most amenable to regulate access and thus most suitable as ecotourism 
destinations. 

 

The origins of present day Ecotourism lie in nature and outdoor tourism, with the rise of the 
tourism industry from 1950 onwards in the West and later sweeping across the global like a 
tsunami, nature based and nature related tourism has literally short through the sky. But with 
growing tidal touris surges into mountaineering, adventure tourism, wildlife tourism or just 
wilderness tourism human beings paid little heed to impact of mass tourism on the 
environment, both biological and cultural.  Tourists have left behind heaps of garbage on 
Everest base camps, disturbed habitats and harried wild fauna right down to those ultra-fragile, 
magnificent coral reefs.  Mercifully, even as humanity is tourist in ever increasing numbers 
across the planet it is becoming more and more concerned of what it leaves behind, for the 
future. 

 

Defining Ecotourism: 

While a universally accepted definition of ecotourism remains elusive, it is important to 
appreciate that Ecotourism tempts to address concerns and interest around environmental 
economic and social impacts of conventional mass tourism.  The international Ecotourism 
Society (2001) uses the following definition: 

‘Ecotourism is responsible travel to natural areas that conserves the environment and improves 
the welfare of local people’. 

Elaborating the concept, David Western (1993) says, ‘ecotourism is about creating and 
satisfying a hunger for nature, about exploiting tourism’s potential for conservation and 
development, and about averting its negative impact on ecology culture and aesthetics’. 

 

 

 

  



 

Seven principles of Ecotourism: 

1 Avoid negative impacts that  can damag e or destroy the integrity or 

character of the natural  environment.  

2 Educates the traveler on the importance of conservation (natural 

resources, biodiversity)  

3 Directs revenues to the conservation of natural areas and the 

management of protected areas  

4 Brings economic benefits to local communities and directs revenues to 

local people l iving adjacent to protected areas  

5 Emphasizes the need for planning and sustainable growth of the 

tourism industry,  and seeks to ensure that tourism development does 

not exceed the social  and environmental ‘carrying capacity’.  

6 Retains a high percentage of revenue in the host country by stressing 

the use of locally-owned facilities and services.  

7 Increasingly relies on infrastructure that has been developed 

sensitively in harmony with the environment -minimizing use of fossil  

fuels,  conserving flora and fauna.  

RELEVANCE OF TOURISM/ 

 Tourism is the world’s largest industry. It is bigger than steel, electronics autos or what have 
you.  According to the World tourism Organization (2000), in 1999 total international tourism 
exceeded 663 million people, was worth over USD 455 billion and employed (directly or 
indirectly) almost 200 million people, about 10% of the global workforce.  In 2005, World 
tourist arrivals had shot up to 808 million with India recording arrival of 3.92 million foreign 
tourists(only 0.49%of the World share). 

In India, tourism is the third largest foreign exchange earner after garments, and gems and 
jewelers.  The foreign exchange earnings from tourism during 1997-98 was estimated to be USD 
3.17 billion.  In 2005 the foreign exchange earnings from tourism had shot up to USD 5.73 
billion. 

The upswing in domestic tourism has been growing steadily over the last five years with 2005 
recording 382 million tourist visits across the country.  The small state of Himachal (with a 
population of 6.2 mn) logged tourist arrivals at 7.5 million in 2006. 

Over a decade ago, the World Resources Institute estimated that nature tourism was growing 
between 10-30% a year.  It is likely that growth is even higher.  The International Ecotourism 
Society estimated that of all tourists in 1994, between 40-60% were nature-based. 

 

 

 



TOURISM RESOURCE IN INDIA: 

So, where are these 40 to 60% of the tourists’ heads? Besides a 7.500 km long coastline, the 
lure of the majestic Himalaya, the country’s major ecotourism resources consists of what is 
known as the Protected Area Network.  Please annexed map. 

We hare….. 

1 National Parks (89) –  (Corbett, Bandhavgtarth, Ranthambore)  

2 Wildlife Sanctuaries (492) (Bharatpur,  Gir, sariska)  

3 Ex Situ conversion Areas –(includes botanical gradens, zoological  

parks 

4 Biosphere Reserves (7) –  Nilgirs,  Nanda Devi, Gluf of Manner)  

5 Coral Reefs (Rameshwaram, Andaman & Nicobars, Lakshwadeep)  

6 Deserts (Thar in Rajasthan, Cold desert of  Ladakh) 

Each of the above star eco-tourist attractions.  But tourist arrivals have been overwhelming and 
have put a question mark in their continued star status. In many cases outsides private business 
like large hotel chains and travel agencies in big cities have flourished at the cost of local 
economies and communities.  This is what spells danger for the eco-tourist industry.  The case 
of Bhartpur Bird Sanctuary dying out due to local farmers lobby to not allow water to flow into 
the area is another example of threat to such star attractions. 

Development of Ecotourism: 

A fundamental requirement for ecotourism to be practiced is control on access to an area.  
Various hill stations or braches therefore do not get categorized as eco-tourism destinations 
because it is impossible to control access to them.  National Parks and Wildlife Sanctuaries are, 
on the other hand most amenable to regulate access and thud protected area network in the 
country therefore becomes the most logical starting point for development of ecotourism. 

But National Parks and Wildlife sanctuaries wherever established have often displaced local 
communities, especially tribal’s or have in any case restictedl8velihood options of the original 
inhabitants. This is left the poor local communities still poorer and often without a viable 
recourse. The imperative of conservation has therefore to be balanced with the primacy of 
economic development of local communities within or on the periphery of a protected area.  
Ecotourism, can been made a most effective instrument in bringing about the balance where 
local livelihoods actually be befit from improved conservation unlike in the past.     

However, policy and management interventions to promote sustainable ecotourism need to 
learn much from ground experience.  Issues of carrying capacity and developing early warning 
signs/indicators of negative sisitation impact remain areas for urgent research and application.  
Tilting the balance in favour of impoverished local communities where local 
communities/entrepreneurs can reach the ecotourism directly is one big opportunity.  
Simultaneously, incentivizing private investment holds the key to rapid but sustainable growth 
in the sector. 



IMPORATNT IMPACTS OF ECOTOURISM: 

Economics: 

1 Income from entrance fees and  direct payments for access rights  

2 Income from associated value added services, eg. Salaries and wages 

of employees of ecotourism operations;  sales of handicrafts and food; 

sales of services (tour guides,  transport)  

3 Development of related economic sectors,  e.g. sustainable forestry 

4 Increased local  land values  

5 Increases foreign exchange where ecotourism is dominated by foreign 

nationals  

Social : 

1 Training and skills  development –for provision of ecotourism services  

2 Education –  primary school/environmental edu cation 

3 Healthcare- clinics/visiting doctors, nurses offered by tour operators  

4 Improved local infrastructure - communications/transport  

5 Increased social capita –  building local organizational and managerial  

capacity.  

Environmental:  

1 Conversation of biodivers ity 

2 Improved resource management practices  

3 Increased multi  stakeholder will  to conserve at landscape level  

COMMUNITY – BASED ECOTOURISM (CBET) 

Community based ecotourism (CBET) takes the ecotourism definition a step further and ensures 
that the benefits, both social economic are realized by local communities. 

Advantages of CBET: 

1 As a conservation tool, can aabe a powerful incentive to protect the 

environment  

2 Deterrent to animal and plant poaching, e.g. wildlife of greater value 

alive (tourist attraction) than dead.  

3 Offers a sustainable land use that can support the broader goals of 

forest, agriculture, and open space preservation.   

4 By upgrading infrastructure to meet the needs of the tourists, the living 

standards and resource use practices of local commun ities can be 

improved (public health, sanitation, energy, waste management)  

 

 



CBET can function both as a conservation and rural development strategy. 

Ecotourism initiatives in India: 

1 Jungle Lodges and resorts, Karnataka (provides experiences of living 

in the wilderness)  

2 Private initiative in Kerala –  Casino group of Hotels, tours India Ltd 

(adopted 2 tribal villages in Periyar Tiger reserve for growing 

indigenous pepper-used as USP and financial gains to communities)  

3 GEF Project –  Gulf of Mannar, Tamilnadu (ecotourism as an 

alternative method of livelihoods –  preservation of the biodiversity of 

the region) 

4 Sikkim Biodiversity and Ecotourism Project (developing collaboration 

between TAAS, local aorgs, and communities for biodiv, Conser.  And 

income gene.)  

5 Periya Tiger Reserve, Kerala –  India Eco-development Project  

(promoting participation of local comm.,.   In biodiversity conservation 

through incentive based mechanisms)  

6 Corbett-insar-Nainital Ecotourism Initiat ive, Uttarakhand (Promaoting 

participation of local  communities in biodiversity conservation through 

incentive based mechanisms)  

7 Great Himalayan National  Park, HP –  Eco=development Project 

(Promoting participation of local communities in biodiversity 

conservation through incentive based mechanisms)  

Ecotourism in India : Some major Issues: 

1 Growth in ecotourism but a decline in the spending for the upkeep of 

scenic natural destinations.  This points to a gap between payments for 

tourism products and payments for landscape beauty.  

2 Carrying capacity of ET areas need to be taken into account.  

3 Power relations :  currently skewed in favour of private tour 

operators/corporate capital  

4 Distribution of benefits :  greater clarity and equity needed  

5 Capacity a building of local  communities imperative if  CBET to 

succeed 

6 A big gap between policies and practices  

7 Need for an enabling policy and regulatory framework that takes into 

account the interest of all stakeholders –  need a shift  towards 

community empowerment.  

8 Strengths of the private sector (market development) to be  combined 

with those of the local community (culture, indigenous knowledge).  

The challenge lies in working with policy processes that sustain the environment, include local 
community concerns and ensure equitability in sharing the benefits.  Mantra, we all need to get 
working, FAST! 

 



 

 

RURAL TOURISM: TOOL FOR THE RURAL EMPLOYMENT 

Rural tourism may be a new concept in India, but in Europe and other parts of the world it has 
been practiced since several years as people get their children to experience rural life.  
Countries with large agricultural economies like Australia, New Zealand, Holland, Britain, 
Germany, Switzerland, France, Spain, Argentina, Canada, USA and even South Africa have 
flourishing destinations specializing in rural travel. 

India resides in village and for the world to know the real spirit of India.  It is essential to have a 
peep into the rural areas.  Any form of tourism that showcases the rural life, art, culture and 
heritage at rural locations, thereby benefiting the local community economically and socially, as 
well as enabling interaction between the tourists and the local community for a more enriching 
tourism experience, can be termed as rural tourism. 

Rural tourism is essentially and activity which takes place in the countryside.  It is multi-faced 
and may entail farm or agricultural tourism and is experience oriented. The locations are 
predominantly in natural environmental; they mesh with seasonality and local events and are 
based on preservation of culture, heritage and traditions.  

Rural area attracts tourists because of their mystique and their distinct cultural, historic, ethnic 
and geographic characteristics.  In rural areas tourists get to experience life. 

Rural tourism may be relatively a new concept in India, but in Europe and other parts of the 
world it has been practiced since several years as people get their children to experience rural 
life.  Countries with large agricultural economies like Australia, New Zealand, Holland, Britain, 
Germany, Switzerland, France, Spain, Argentina, Canada, USA and even South Africa have 
flourishing destinations specializing in rural level. 

Coming to the Indian context, the scope of Rural Tourism is very vast where 72 percent of the 
total population (70.98 per cent according to 2001 census) resides in its 7 million villages.  India 
is one of the most diverse nation on this planet.  The diversity can be seen with its colours and 
hues of civilization, forests which are rich in flora and fauna, mouth-watering cuisines, scenic 
beauty that is breath-taking, simply enchanting folk dances etc. 

Rural Tourism can be one of the most happening segments of tourism industry in India, e.g. in 
absence of any promotional activity for rural tourism, thousands of foreign tourists visit rural 
areas in Rajasthan, Gujarat and south India every year. This itself is the proof of viability of the 
concept of rural tourism. 

India has more compelling reasons to promote rural tourism, One, is the immense potential of 
rural youth, the other is the urgent need to check rural migration to cities. 



Indian agriculture is largely dependent on monsoons and is seasonal which makes people to 
migrate to urban areas for employment, therefore rural tourism can be used as a medium to 
minimize the migration by creating jobs the rural regions.  

Rural tourism encompasses the following forms of tourism: 

1 Heritage tourism (a stay in a heritage hotel based in a rural setting 

with visits to local fairs and craft melas); 

2 From tourism (which comprises stay in a n orchard, experiencing the 

rural  lifestyle and partaking or the local cuisine;  

3 Pilgrim tourism (where the tourists visit  pilgrim sites and festivals of 

their choice, most of which are hold at  rural  destinations;  

4 Adventure tourism (as most rural tourism trips would be in the lap of 

nature,  fishing, hunting, trekking and bird -watching could go with it);  

5 Nature tourism (what can be more scenic tan a clean, rural setting and 

a few such locales could be located close to wildlife sanctuaries,  lakes,  

etc.).  

All the above concepts, besides boosting the tourism industry, could bring substantial livelihood 
benefits to the local population.  But, of course, it requires rural circuits to be identified and 
developed in a planned, sustainable manner.   

All of them can be combined together and marketed for more and more tourist attraction. 

The following chart describes some of the locations, themes and characteristics. It includes 
various destinations which are promoted by the Ministry of Tourism and respective State 
Tourism Departments. 

Crafts Village: 

The Surajkund Crafts Mel and Shipgram, Udaipur, has attracted several tourists. Looking at the 
success of these centers the tourism department intends to set up Crafts Villages in different 
parts of the country and provides a boost to the traditional handicrafts of this region. 

Fairs nd Festivals: 

The fairs and festivals not only reflect the vast cultural heritage of India but have over the years 
become big attractions for tourists.  They truly reflect the picture of rural Indian culture and 
lifestyle.  These have been identified by the Ministry of tourism and assistance is given to 
develop and publicize them to attract even foreign tourists. Fairs like Pushkar Fair of Rajasthan, 
Sonepur Cattle Fair of Bihar, Kite Festivals of Rajasthan & Gujarat, Alleppey Boat Race of Kerala, 
Dussehra festival in Mysore and Kulu and the world famaous Tribal Dussehra Festival of Bastar 
in Chhttisgarh and others have become a big attraction for tourists.   

The Killa Rajpur Sports Festival of Punjab (Rural Olympics), which is held each year in the month 
of February, is a showcase for all Punjabi things-from ‘gatka’, the martial art, to folk music and 
dancing.  It also includes bullock cart racing & greyhound racing. 



Specific areas and centers which are identified as potential areas for rural tourism in India are: 

1 The heritage of Rajsthan  

2 The Gir forests in Gujarat  

3 The backwaters of Kearala  

4 The Punjabi cuisine  

5 The hil ls of UP 

6 The Shanti  Nietan in West Bengal  

7 The dances and musical instruments of Orisa  

8 The Nithyagram of Karnataka  

9 The tribals of Bihar  

10  The scenic beauty of Meghalaya 

11  The folk dances of Andhra Pradesh  

12  The wooded valleys of Himachal Pradesh  

13  The Teej Festival  of Rajasthan  

14  The mask dances of Sikkim 

Unlike other competing eco and adventure tourism destinations, India’s USP would be to 
synergize the competencies of the crafts, culture and cuisine of villages en route to eco and 
rural tourism destinations.  According to the Federation of Indian Chambers of Commerce and 
Industry (FICCI) this synergy would not only help the tourism industry but also create rural 
entrepreneurship and economic growth. 

Government Initiatives: 

There are some areas identified by the government under Endogenous Tourism Project across 
the country as tourist spots.  These are: 

Pochampalli in Nalgonda district and Srikalahasti in Chittor district in Andhra Prades, (visitor 
attraction – Pochampallia : is only 4 km from Hyderabada and well known for its long traditions 
of silk weaving.  With basic facilities such as telephone, road and bus connection, it can be 
developed to provide visitors with an orientation to the craft of weaving, taste of the local 
cuisine, culture, as well as participation in village sports, fiolk music, dance and festivals; 
Srikalahasti: An important plce of religious tourism, presence of Kalahastishvara temple, the 
local community crafts skills cover kalamkari brightly coloured cotton fabric, combining painting 
and dyeing techniques). 

Durgapur in Golaghat district and Sualkuchi in Kmrup district in Assam (visitor attraction – 
Durgapur : the village, surrounded on three sides by the Kazairange National Park and tea 
estates on the fourth, lies at the foothills of the Karbi angling range with picturesque waterfalls 
close by.  With plenty offlora, wildlife and a penchant for festivals, Durgapur would be able to 
attract vacationers looking to experience nature, along with a touch of local culture; Sualkuchi: 
Muga & eree silk weaving; proximity to Guwahati-Brahmaputraa. 

1 Nepura in Nalanda district in Bihar, (Visitor attraction –  has a unique 

location between two great  Buddhist attractio ns, Nalanda Rajgir, only 

10 kms from Rajgir and 4 kms from Nalanda.  A fifth of the villages 



i .e. 250 families are weavers of si lk fabaric; the rest are engaged in the 

cultivation of potato rice, mustard, wheat and cattle breeding.  

Nehpura hopes to showcase revived weaving practices in the midst of 

Buddhist history.  

2 Chitrakota and Nagarnar in Bastar district in Chhattisgarth, (visitor 

attrction –  Chitraakote: Spectacular Iravthiaa waterfall ;  natural 

environment; Nagarnar: located 18 kms from the district h eadquarters 

of Jagdalpur, is  famous for its  terracotta handicrafts made by local  

craftsmen.  Weaving, carpentry and workmanship with bell metal and 

wrought iron craft ware are the other tribal USP’s.  Bastar district is  

home to India’s oldest tribal commun ities).  

3 Hodka in Kachchh district in Gujarat ,  (visitor attraction –  diverse 

crafts: embroidery, leatherware, mud -work, appliqué; Rann of Kachchh 

& Dholvira (Indus Valley Civilisation).  

4 Jyotisara in Kurukshetra district  in Haryana, (visitor attraction –  

Jyotisar, a historical  village where Lord Krishna delivered the message 

of the Geetha; the development theme is enlightenment and meditation 

combined with ethnic art and craft,  durries,  embroidery, fabric dyeing; 

Gitaaaaaaaaa Upadesh cultural side)  

5 Naggr is Kullu district in Himachal Pradesh (visitor attraction –  base 

for trekking and other adventure activities for –  shawl, topic craft; 

roerich Museum; Beas –  Pavaati/Manali -Leh 

6 Banavasi  in Uttar Kannad district  in Karnataka, (visitor attraction –  

Sandalwood carving, basket weaving, pottery, Madhudeshwar temple, 

traditional dwellings.  

7 Arnmula in Pathanamthtta district  and Kumbalnghi in Kochi district  in 

Kerala, (visitor attraction –  Aranmula : Metal amirror, Kannadi mural 

paintings, Parthsarathi temple, Pampa  Palliyodam boat race, Kathakali  

vastu Vidya Gurukulam; Kumbalanghi; Dyeing cuisine boat building 

traditional fishing marine pastoral setting).  

8 Chougan in Manda district  arndr RPenpur in Asho nagr district in 

Madhya Pradesh (Visitor attrction –  Chaugan ; Balga, Gond tribal  

community,  Narmada valley close to Kanha National Park, Gond 

heritage monuments ; Pranpu ; chanderi tana -bana weaving, stibe & 

wood carving diverse Malwa plateau monuments ASI.  

9 Sulibhanjan-Khultabad in Aurangabad district in Mahaarashtra (visitor 

attraction-unique settlement of Hindus (sulbhaaaanjar and Muslima 

(Kultabad), just 3 kms from the famous Ellora caves,  bears an 

incredible architectural  and histoarical heri tage,.  Sulibhanjan is rual 

paradise with hills and forests and lakes and lush agricultural fields.   

And, Khultabad is one of the most important seats of Sufi  tradition).  

10  Pipili and Raghurjpur in Puri district in Orissa (visitor attraction –  

Pipili:  Appliqué creations including canopies for Lord Jagganath, close 

to Orissa’s Golden Triangle; Raghurajpur; Community of diverse 

skilled artisans, prachitr; stone carving, woodwork, mud craft, Gotipua 



dance grukul, birthplace of Guu Kelucharan Mohapatra, close to 

Orissa’s Golden Triangle).  

11  Rajasansi in Amritsar district in Punjab, (visi tor attraction –  and 

woven carpets by weavers tracing their origin to Persian craftsmen 

brought by Babar Mogul).  

12  Neemrana in Alwar district Samode in Jaipaur district and Haldiaghati  

in Rajsamand district in Rajasthan, (visitor attraction –  Neemran; 

Todar Malsssssss’ 9-storey bawadi, rani’s place, Hanuman mandir, 

Silver/gold smiths Neemrana fort, access to Shekhawt route Smode: 

sheesh Mahalo samode Bag; havelis, Block printing lac work miniature 

painging gemstone cutting, gateway to Shekhawati; Haldighti;  

Memorials ASI of Rana Pratap = Akbar battle 1575, Khamnor gulkand 

& rosewater, Pottery).  

13  Lachen in North District in Sikkim (visitor attraction –  Migrant Bhutia 

Yak herding community bordering Kanchenjunga National Park and 

Tibet crest altitude safaris treks weaving, Byigmapa Mahayan Buddhist  

monastery).  

14  Karaikudi in Sivaganga district and Kazhugumala in thoothkudi district 

in Tamilnadu (visitor attractin –  Chettinad architectural tradition 

(mansions) Cuisines,  Wood carving, Hand woven kandngi sarees, Palm 

leaf abaskets, Silver armament, Gold Jewellary l;  Kazhugumalai;  

Agricultural communities match making basketry.  

15  Kamlasgar in West Tripura district in Tripura, (visitor attraction - 

Mainly agricultural , Kali  Temple nearby a Sepahijala Wildlife 

Sanctuary).  

16  Bhaguwal in Saharanpur district in Uttar Pradesh, (visitor attraction - 

Tradtional knowledge of herbal plants & medicine baan grass weaving,  

wroght iron work furniture, Sakhumbari  temple adjoins Rajaji  National 

Park).  

17  Jageshwar in Almora district and Mana in Chamoli  district in 

Uttaranchal, (visitor attrction –Jageshwar ; 7
t h

 century temple comples 

amidst verdant deodr forest;  treksCorbett -Nainital-aaaalmoara-

ranikihet-Binsar etc circuit;  Mana: Last  Indian village on Mana Pass 

route to Tibet,  migrant communit y close to predominant Badrinath 

shrine, valley of flowers Hemkund Sahib circuit,  Himalayan heritarge).  

18  Ballabhpur Danga in Birbum district  and Mukutmanipaur in Bankura 

district in West Bengal (visi tor attrction –  Ballbhupr Donga: Santhali  

tribal culture, rural haat adjoining abird sanctuary close to 

Santhinikethan; Mukutmanipur; Large water body; refreshing natural  

environment.  

These village destinations are marketed based on rich traditions, crafts, accommodation, 
cuisine hygiene and other basic amenities etc. their accessibility, environmental 
issues(pollution, ecofragity etc) safety law and order situation (for both local population as 
well as tourists) etc. The villages for the promotion of village tourism are identified by the 
District Tourism Advisory Committees. 



Some of the states have by their own initiatives begun promoting rural a tourism.  For 
instance the forest department of the Uttaranchaaal government has setup ‘Center for 
Ecotourism and sustainable Livelihood’.  This centers aims at capacity building of local 
communities and promotion of rural tourism.  The Indian National Trust for Art and cultural 
Heritage (INTACH) jointly with the Government of Himachal Pradesh is developing and 
preserving Heritage Village Pragpur. 

Recently, the Konaseem Rural Tourism Project of Department of Tourism, Government of 
Andhra Pradesh (with 5 houses boats) has bagged best national tourism project award. 

Employment opportunity 

One of the main objectives of promotion of rural tourism is to generate employability for 
the rural people. 

It is estimate that every one million additional visitors to the country could translate into Rs. 
4,3 crore of revenue for the industry.  Besides over one million of additional investment into 
the tourism sector has the potential to generate 47.5 jobs. And every direct job leads to the 
creation of another 11 indirect jobs.  This gives the rural tourism initiative if pursued 
responsibly, the ability to alter the economic pattern of a small village and provide local 
population n added income. 

A study conducted by FICCI on development perspective of eco and rural tourism in India 
revealed that it had the highest employment and investment ratio.  Every additional 
investment of Rs. 1 crores has the potential to generate 47.5 jobs.  Further, every direct job 
created in tourism leads to a creation of 77 jobs in other related sectors of the industry, the 
study stated.  Besides, the multiplier effect of tourism generates high revenue-capital ratio 
in the Indian context. 

Indirect employment is also generated in the form of revival of traditional arts and crafts, 
development of infrastructure in the villages such as roads and means of communication, 
schools hospitals hotels etc. 

As per the estimates of the Department of Tourism total direct employment in the tourism 
sector in India was about 2 million during 2003-04.  The indirect employment multiplier in 
tourism is fairly high and is estimated at 1:36. 

The government has lunched Paryatan Rozgar yojana with active participation of Panchayati 
Raj Institutions (PRIs), to generate employment  opportunity in rural areas. 

Rural Tourism Scheme of Government of India: 

Across the world, the trends of industrialization and development have had an urban 
centric approach.  Alongside, the stress of urban lifestyle have crated a ‘counter-
urbanization trend.  This has led to growing interest in the rural hinterland.  At the same 
time, the trend of urbanization has created the need to preserve and strengthen rural art 
and craft in their vernacular tradition. 



Rural Tourism can provide a solution to these issues.  The other factors that have shifted the 
trend towards Rural Tourism are the increasing levels of awareness, growing interest in 
heritage and culture and improved accessibility and environment care. 

For the western world, this has resulted in a new tourism style of visiting village setting to 
experience and live a relaxed and healthy life.  This has evolved into Rural Tourism as well 
know it today. 

Under this Scheme, the trust lies on promoting village tourism as the primary product with 
sites indentified for development and promotion of Rural Tourism.  The implementation is 
being done through a Convergence Committee headed by the focal point (District 
Collector).  Activities like improving the environment, hygiene and infrastructure are eligible 
for assistance with the focus on converging the resources of different schemes of the State 
Government and Government of India. 

There are many important challenges faced by rural tourism segment e.g. at important 
tourist centers there are no structured arrangements for organizing cultural evening which 
could provides an experience or a glimpse of Indian culture to the visiting foreign tourists.  It 
will be the endeavours of the government to have a tie-up with the Zonal Culture Centers 
for making arrangements at important tourist destinations to organize cultural evenings, 
son-et-lumieres, crafts bazaars, food plazas and fairs and festivals all around the year. 

The other problem is the lack of transportation system, bad condition of roads connecting 
the rural destinations.  The accommodation facilities are also not up to the mark.  We are 
also lagging behind in the areas such as s: infrastructure-primary and secondary, hygiene 
standard of food unavailability of trained guides and interpreters etc. 

Improvement of surroundings of the village, landscaping of the destination, up gradation of 
roads within in the Panchayat limits, cleaning of ponds and water bodies and upkeep of 
local monuments and museums are some of the steps which can be taken.  One of the main 
aspects can be participation of NGO and local youth in all the major areas of rural tourism. 

There are impacts of the tourism phenomenon in the rural areas, if precautions are not 
taken, it could create havoc for the local environs.  It may lead to the forgetfulness of the 
age long culture, the local people’s lifestyle, tradition, food habits as the chances for term 
to be influenced by the foreign and other incoming national tourists are high. 

The FICCI study cites the example of Guizhou province in Southwest China.  Ethnic tourism 
was promoted here in the 1980s and though it improved the economy and lifestyle, the 
negatives far outweighed the positives.  For instance, traditional hospitality was supplanted 
by a mercenary attitude, there was loss of indigenous forms of art and culture and a threat 
to traditional production skills. Precautions should be taken, so that the ethnic and 
traditionl art & culture shouldn’t be affected. 
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